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About ECigintelligence D signttigenc

The leading provider of detailed global market and regulatory

analysis, legal tracking, and quantitative data for the e-cig, heated
tobacco and combustible-alternatives sector worldwide

@ Overview Products @ Customers

» 6+ years in the sector » Detailed Market and » Manufacturers and retailers
» Detailed market and legal data Regulatory reports » Supply chain
and analysis, 40+ markets » Compliance trackers

» Government and Regulators

» Regulation/compliance » Market data spreadsheets and » Trade bodies
tracking, 70+ jurisdictions monthly database
» Tobacco control
» Independent and objective » Customised research

» Pharmaceutical and related sectors

20+ business & 15 reporters .
Team legal analysts & editors Locations

®

Global network of
correspondents




US Market response: FDA guidance restricting flavoured pods D Eciginteltigence

Number of pre-filled pods offered
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Source: ECigintelligence US Brand and Flavour Trackers flavoured
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US Market response: Flavour restrictions / PMTA - growth in Disposables D ccigintelligence

Disposables FDA guidance on

1400 flavoured
1200 prefilled pods

PMTA
deadline

1000
800
600
400
200

Number of products

Q2 Q3
2020 2020

4 Q1 Q2 Q3
2020 2021 2021 2021

Q4 Q1 Q@2 @3 Q4 Q1A Q@2 @3B e QA
2017 2018 2018 2018 2018 2019 2019 2019 2019 2020

Prefilled pods Count Average capacity
1400

1200
1000
800
600
400
200

Number of products

i Q1 Q2 8B Q4 QA Q@2 @B Q4 A Q2 @B Q4 QA Q2 Q3
2017 2018 2018 2018 2018 2019 2019 2019 2019 2020 2020 2020 2020 2021 2021 2021

Source: ECigIntelligence US Brands Tracker

7.00
6.00
5.00 °
4.00
3.00
2.00
1.00
0.00

acity

Average cap

7.00
6.00
5.00
4.00
3.00
2.00
1.00
0.00

Average capacity



Disposables popular with vapers in the US; growing slowly in Europe

Percent of vapers
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Source: ECigIntelligence market database; Main European markets included: France, Germany, Italy, UK
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Disposable Brands: China / US brands in addition to domestic brands Q) cigintelligence
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Note 1: * In 2021 we made the following assumptions for full year comparisons: 2021=Q1(actual)+Q2(actual)+Q3(actual)+Q3(assumption)

Note 2: The number of products represents a sum of all the disposables found on our tracked websites in all four quarters in a year. Products identified by brand, model and
flavour, the list does not take into account different nicotine content variants.

Source: ECigIntelligence Brands trackers



Disposables: who uses them? D ecigmeelligence

What type of customers do you think
disposables appeal to the most?

Busy
professionals on
. the go
Convenience / ease of use 38%
Young adults
Busy people on the go \
Workers with
Those wanting to try vaping YO_U nger people |im(?teg I?reail:(s
Still smokers/new quitters with no r,noney (hospitality.
R who don’t want health ’
Workers with limited breaks the hassle ealthcare,
military, etc)
Older -
Convenience
Those with no money
Middle aged
Travellers
Those willing to pay more
To change flavours frequently
New/Ligh . Older customers Smokers
ew/light smoxers willing to pay looking to try
Former pod users extra for vaping without a
simplicity need to invest

0% 20% 40%

Notes: n=134
Source: ECiglIntelligence US Vape Store Survey 2021



Disposables: Consumer concern with Environmental issues D cigintelligence

Can you think of any drawbacks of “Discarded vaping products pose a serious
disposable devices? risk to the environment”
3 60% | mDisposable user mOther closed system user ©Open system user
Bad forthe environment 33% ﬁ, 50%
Too expensive f 40%
none E 30%
Too high nicotine/no lower options § 20%
. o)
Run outquick & 10% 2%
Low quality device/unreliable 0% |
Low quality flavours Agree Neutral Disagree
Lack of customisability
Limited flavours 60%
Questionalble safety of ingedients "0 ° B Under 35 e > B35+
. & 50%
Ease of access to minors b0
i < 40%
Can't see when it runs out G °
(@)

Often discontinued/hard to find 5 30%

Too small capacity § 20% 299

. . () (o]

Easy to hide for kids A 10% 15%
0% 20% 40% 0% —
Agree Neutral Disagree

Notes: ECigIntelligence US vape consumer survey 2021; Chart 1: n=739 those who bought a disposable in the previous 6 months; Other charts: n=4445
Source: ECigIntelligence



Synthetic Nicotine: 20%+ in Disposables; growth in open system

Number of products

Bottled e-liquids
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Synthetic Nicotine: Supply-side drivers; Consumers confused P ccigintelligence
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Vapers interest in products with
synthetic nicotine
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Importance of factors when purchasing a
producto with synthetic nicotine

Flavour Nicotine Availability Brand Type of
strength nicotine
(synthetic)

Have you ever bought a vaping product
with synthetic (tobacco-free) nicotine?

B Under 35 m35-55 @55+

Yes No I don't know

Notes: ECigIntelligence US vape consumer survey: 2020: n=4621; 2021: n=4122; Importance: n=984, Male: n=2748, Under 35: n=429, 35-55: n=1993, 55+: n=1759

Source: ECigIntelligence



Questions?

Tim Phillips

tim@ecigintelligence.com

Connect with us!

If you liked this presentation follow us on
social media and give us your feedback

o ECiglntelligence

@ eccigintel

o ECiglntelligence

ECigIntelligence

Regulatory and Market Intelligence for the e-Cigarette Sector

Find out more information at
www.ecigintelligence.com



